
M&S Dunnes Sainsbury’s Next H&M 
Goldsmiths Clarks Monsoon Oasis 
Warehouse Goldsmiths H Samuel 
Molton Brown Boots O2 Warehouse 
Clintons Accessorize Caffé Nero 
Vodafone Yankee Candle m&s café 
Thomas Cook New Look Vision Express 
Carphone Warehouse attridge & cole

www.forestside.co.uk Top Retail Brands

Belfast’s Premier Out-of-centre Destination
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A 304,000 sq ft stand-alone shopping 
mall located in an affluent catchment  
on the outskirts of Belfast

As Belfast’s premier out-of-centre shopping centre, it occupies 
a prime location in the south east of the city at the junction of 
Saintfield Road and Upper Knockbreda Road.

Anchored by Marks & Spencer, Sainsbury’s and Dunnes Stores 
Forestside’s ‘in-town / out-of-town’ format creates a strong retail 
mall between the three core anchors all linked by the 1,240 space 
free car park.

In 2015 H&M followed NEXT and extended its 
store at the heart of the central mall by a further 
2,800 sq ft to provide almost 16,500 sq ft of 
fashion.

2016 has already seen the food and beverage 
offer improved further with the newly extended 
M&S’ Café Revive being joined by a 3,187 sq ft 
Caffe Nero.

The very strong fashion statement with a line-
up of top brands, which is complemented by 
the other uses and the external trading, creates 
a real attraction and sense of place for visitors 
from the wider community.



Catchment
Catchment  
Population

Catchment  
Spend

Primary 35,588 £85m

Secondary 78,628 £192m

Tertiary 178,605 £388m

Quaternary 410,488 £938m

Household 
Income

AVERAGE Spend AVERAGE VISITSACORN profiles

6% 
ABOVE NI  
AVERAGE

£56 
PER VISIT

5.4 
PER MONTH

53%
AFFLUENT 

HOUSEHOLDS

Source: Card Group - 2014

www.forestside.co.uk
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Forestside attracts over 100,000 shoppers a week 
from its loyal and affluent customer base.

Further Information:
Paul Wilson paul.wilson@savills.ie
T: +44 28 9026 7828

Darren Best Darren.Best@savills.ie
T: +44 28 9026 8003

Jonathan Millar jonathan.millar@colliers.com
T: +44 28 9026 8003

David Fox David.Fox@colliers.com
T +44 20 7344 6834

Olivia Hughes Olivia.Hughes@colliers.com
T +44 20 7344 6874

Top Retail Brands
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Colliers International and Savills give notice that these particulars are set out as a general outline only for the guidance of intending Purchasers or Lessees and do not constitute any part of an offer or contract.  
Details are given without any responsibility and any intending Purchasers, Lessees or Third Party should not rely on them as statements or representations of fact, but must satisfy themselves by inspection 
or otherwise as to the correctness of each of them. No person in the employment of Colliers International has any authority to make any representation or warranty whatsoever in relation to this property.  
Designed by Zest Design & Marketing 020 7079 3090 (01666). May 2016.


