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A 304,000 sqg ft stand-alone shopping
mMall located in an afffluent catchment forestside
on the outskirts of Belfast

As Belfast's premier out-of-centre shopping centre, it occupies
a prime location in the south east of the city at the junction of
Saintfield Road and Upper Knockbreda Road.

Anchored by Marks & Spencer, Sainsbury’s and Dunnes Stores

Forestside’s 'in-town / out-of-town’ format creates a strong retail
mall between the three core anchors all linked by the 1,240 space
free car park.

In 2015 H&M followed NEXT and extended its
store at the heart of the central mall by a further
2,800 sq ft to provide almost 16,500 sq ft of
fashion.

2016 has already seen the food and beverage
offer improved further with the newly extended
M&S’ Café Revive being joined by a 3,187 sq ft
Caffe Nero.

CAR PARK

The very strong fashion statement with a line-
up of top brands, which is complemented by
the other uses and the external trading, creates
a real attraction and sense of place for visitors
from the wider community.
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Forestside aftracts over 100,000 shoppers a week
from its loyal and affluent customer base.
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Further Information:

Jonathan Millar jonathan.millar@colliers.com ™ Paul Wilson paul.wilson@savills.ie
T: +44 28 9026 8003 O ers T: +44 28 9026 7828

David Fox David.Fox@colliers.com Darren Best Darren.Best@savills.ie
T +44 207344 6834 INTERNATIONAL T: +44 28 9026 8003

Olivia Hughes Olivia.Hughes@colliers.com
T +44 20 7344 6874
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